Osterman Research Executive Summary

Mobile Messaging Market Trends, 2009-2012

Report Focus

This report presents the results of a detailed research program into preferences and plans
for mobile messaging capabilities among mid-sized and large organizations in North America.
It focuses on a variety of mobile messaging issues, examines how mobile devices are used
and the applications for which they will be used in the future.

The goal of this research was to provide vendors, investors and others interested in the
mobile messaging market with actionable information that they can use to develop
marketing plans and to more accurately focus their efforts on understanding and penetrating
the market for mobile messaging.

Table of Contents

Chapter 1

EXECULIVE SUMMAIY ettt 1
Chapter 2

Background and MethodOlOgy .....ccueveeeieinieieeee e 5
Chapter 3

The State of Mobile Messaging TOday .......ceeveereierinteiniiinieietiieeeetcetee e 7
Chapter 4

Problems in Managing the Mobile INfrastructure.......coeoeeeeveieeeieiniieicec 15
Chapter s

Decision Factors for Mobile MeSSagiNg ......cceeveeereerrenietintiiieintiieetetctete et 29
Chapter 6

Mobile MesSaging USEr ISSUES ....cueeirirtieieirtietntstetetete ettt s nns 35
Chapter 7

Mobile Messaging Delivery Models and Preferences.........oeeeieenieinieinneicirciceicennen, 39
Chapter 8

Mobile Messaging Cost and BUdZet ISSUS ....euuererieeieeieieeeeteteteteteeteeee e 43
Chapter 9

Mobile Messaging Trends .....cveeeeeieieieiese et 47
Chapter 10

Mobile Messaging VENAOIS .....cceeeeieeeieieeseeeteete ettt s 53

Osterman Research, Inc. * P.O. Box 1058 ¢ Black Diamond, Washington 98010-1058
Phone: +1253 6305839 ¢ Fax: +1253 458 0934 ¢ info@ostermanresearch.com ¢ www.ostermanresearch.com



List of Figures

Workforce That Uses Company-Supplied and Company-Funded Mobile Devices,
200072012 cuutirureeueeerueeeteeeteeteetes et e et e e ste s st e et e s st s es e e et e s st s et e e ae st e e st s e s st e te s neeeee s neeeneesneen 1

Messaging Platforms in Use. ...ttt 5

Workforce That Uses Company-Supplied and Company-Funded Mobile Devices,
20007201 cueerureeutereuteetesreeeeteeteseeeestesstesasteetes st eest e et e e st s et e e ae s st e e st s se s st e te s seeeeesaneeeneesnean 7

Users That Employ Company-Supplied and Company-Funded Mobile Devices at Their

LT 4 o] =T < 8
Distribution of Company-Supplied and Company-Funded Mobile Devices by Type.......c.cceueuuee. 9
Employees That Are Expected to Be Reachable on a Personal Mobile Device,

DX o To T T o e 1T & o T TR 10
Adoption Models for MoDbile DeVICES .....cviviiririiiniiniiniiiinrinicninienicsre st ssaestsssesasssesasnes 11

“Has your organization established a corporate standard for mobile messaging
QOVICESY ettt ettt ettt s e s et s ettt s et e st st e s ne et e s ne s st e sanes 13

“Has your organization ever had malware enter your corporate network through a

MODIIE EVICEY ittt sa bbb s as e 18
Distribution of IT Time Spent Resolving Mobile Messaging Problems........ccccoeuevuieiiniinniunnnes 20
Steps That Organizations Have Taken to Protect Against the Loss of Intellectual

Property or Confidential Information if a Mobile Messaging Device is LOSt ......cccccuveueunenee. 21
Organizational Concern About Losing Intellectual Property or Confidential Information

When a Mobile Messaging Device is LOSt ..uuveieerriiiniiniiiiiiiirciicecircicircececeiecnenee 22
Status of Breach Notification Laws at the US State Level.....ererevenienieeeeceeneeceeeeee 23
Difficulty in Managing Policies for E-Discovery or Regulatory Compliance on Mobile

MESSAZING DEVICES cerurrirtiiririiiiiiriiiiniiientretess sttt et s st s ssessasssbsesssesasesssasssesssens 24
Difficulty in Managing Other Policies for Mobile Messaging Devices........ccceoeeuivieruevienienucnnnnes 25

Confidence That All Elements of Mobile Messaging Platforms are Fully Protected
AZAINST DOWNTIME..uiiiiiiiiiiiiiniicicnicieccne ettt e s b e sa e sraessbs s snessnees 26

Sufficiency of Native Policy Management Tools in Exchange When Working With
Devices That SUPPOrt ACtIVESYNC...icciiiiiiiiiiiiciiinienienicresn e 27

Level of Importance Placed on the Support of ActiveSync in Exchange Environments........... 28

Importance of Various Factors When Organizations Consider Specific Types of Mobile
MESSAZING DEVICES ceurrirriiriiiniiiniriiiiniinteniretcstr ettt sbs s ssessbssbses s e sasesssasssesssans 29

Decision Makers for Purchasing Mobile Messaging Devices and Solutions.........ccccceeueeueunnnes 30

Importance That Mobile Solutions Come From the Same Vendor as the Primary
Corporate Messaging SOIULION .....couiiiiiiiiiiiiiniicc s 31

Mobile Messaging Market Trends, 2009-2012 © 2009 Osterman Research, Inc.



List of Figures (concluded)

“Would your organization want your mobile messaging capabilities to be integrated

with presence distribution for other wireless applications?” .......ccccecvviveiivcninvunsennicnnenne 32
“Is your organization extending back-office systems to mobile devices?”..........cceuruveuneunee. 33
Key Job Functions That Use Mobile Messaging DeviCes .......ovuuiveenurreeniriiiieneiiennenieeienanns 35
Key Job Functions That Use or Would Use Mobile Wireless Instant Messaging ........cccceeueuee 36
Views on the Desirability of Various Mobile Messaging and Social Networking Tools............. 37
Mobile Messaging Delivery Models in Use, 2009 and 2010 ....cueviereiirveiniriierenieieceenieeneennes 40
Views on Preferred Methods for Syncing Mobile Devices ... 41
Mobile Messaging Budgets, 2009 and 2010 «...ccuevuereinirieiniiniiniiiinieiienecireeenrcteseeeesse e 43
Estimated Cost of Providing Mobile Messaging Services Per Seat Per Month. ... 44
Anticipated Increase in the Growth of Mobile Device Users if the Cost of Mobile

Messaging Could be RedUCd .....cuevviiiiiiiiiiiieiiitrctccr s 45
Priority for the Integration of Presence Into Mobile Messaging Devices and

APPlCALIONS ittt s s s 50
Interest in the Use of Wireless Instant Messaging, 2009 and 2010 .....cccccueveeieieiciciiiceennennnnns 51

Importance for the Ability of Users to be Able to Access Twitter, Facebook and Other

Social Networking TOOIS ....ooviuiveiniiiiiiiitiectctccc s 52
Perception of Leaders in the Mobile Messaging Space........cinininiincniciiicicicicicienns 53
Demand Among Users for Various Mobile DeViCes .........ooeeiririiniiniiniiiiiiicicicicieicieienne 54
Views on the Desirability of Various Mobile Messaging Platforms........cccovueviiiniiniiniciinnnns 55
Mobile Device Management Systems in Use, 2009 and 2010 .....coovvviervuiiiiennninninniensnenineennens 56
List of Tables
Problems in Managing Mobile Messaging DeviCes.......uiieiriiniriiinineinieneiircienrciesecnennes 15
Agreement With Various Aspects of Mobile Messaging Management.........cccceuevuevuenicnucnnnnnens 16
Difficulties Associated With Managing Mobile Devices and Servers........ceeueverienicnicnncnennens 19
Views on Preferred Delivery Models for Mobile Messaging, 2009 and 2010 ......cceccvvueruirsucnnenns 39
Users Equipped With Various Mobile Capabilities, 2009 and 2010 ......cceeuveriueerievirieecneecrnnee. 47
Mobile Devices Supported, 2009 aNd 2010 ...cocueivuiiiiinniiiiiiniiniinienr e 49

Mobile Messaging Market Trends, 2009-2012 © 2009 Osterman Research, Inc.



About Osterman Research, Inc.

Osterman Research, Inc. provides market research, cost modeling, benchmarking and related
services to vendors of messaging and collaboration products and services.

We help vendors, IT departments and other organizations make better decisions through the
acquisition and application of relevant, accurate and timely data on markets, market trends,
products and technologies. We also help vendors of technology-oriented products and
services to understand the needs of their current and prospective customers.

Part of what makes us unique is our market research panel: a large and growing group of IT
professionals and end-users around the world with whom we conduct our research surveys.
This allows us to conduct surveys quickly and accurately.
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