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Report Focus

This report focuses on demand drivers for messaging archiving and related
technologies. The research conducted for this report, as well as the report itself,
are focused on the needs of vendors, investors and others who are interested in
partficipating in the messaging archiving market in some way, whether as
providers of archiving systems, backup systems, forensics services or related
offerings. The information presented is designed to help these vendors and
interested parties make informed decisions about the future opportunities
available in this market.

Key Findings and Trends Discussed in this Report

e More than one-third of organizations have no systems or policies in place that
will protect important business records and other critical content from being
deleted, either intentionally or inadvertently.

e One in four organizations have only policies that will protect data, but they
have not implemented systems that will protect this data from accidental or
intentional deletion.

e The vast majority of organizations have been required to produce email in
response to one or more requests from internal or external requests.

e Email and instant messaging policies are not as well deployed as they need
to be — nearly one in six organizations does not have either an email or instant
messaging retention policy.

e While most users are fully aware of email and instant messaging retention
policies, a significant proportion of users are not adequately aware of the
policies that their organizations have implemented.

e The vast majority of organizations maintain local message stores in which
individual users store messaging system content.

¢ Since many of the message stores that are stored locally cannot be backed
up to a ceniral location, they cannot be searched for e-discovery and their
content is otherwise unavailable to the organization.

e Many organizations simply are not sure about the length of time that email or
instant messages should be kept.
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A significant proportion of organizations believe that preserving all email
content for long periods of time is the least risky option, while a somewhat
smaller percentage of organizations believes that the use of an archiving
solution is the least risky option.

However, a significant proportion of organizations sfill is not yet sure about the
least risky option for email, while more than twice as many organizations are
not sure about how best to retain instant messaging content.

While only a relatively small percentage of organizations have actually
deployed a true archiving system, dramatically more organizations believe
that archiving would be desirable or very desirable.

Most organizations do not treat their email message stores as a searchable
archive of content for their employees. In fact, nearly one-third of
organizations do not permit any employees to search through email archives
for old content.

Most organizations have been required by a court or regulator to produce
employee emails and, to a lesser extent, instant messages.

Most organizations are required to produce archived or backed up data a
minimum of four fimes each year, or at least once per quarter.
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About Osterman Research, Inc.

Osterman Research, Inc. provides market research, cost modeling,
benchmarking and related services to vendors of technology-based products
and services.

We help vendors, IT departments and other organizations make better decisions
through the acquisition and application of relevant, accurate and timely data
on markets, market trends, products and technologies. We also help vendors of
technology-oriented products and services to understand the needs of their
current and prospective customers.

Part of what makes us unique is our market research panel: a large and growing
group of IT professionals and end-users around the world with whom we conduct
our research surveys. This allows us to conduct surveys quickly and accurately.
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as well as electronic copy of all survey data. All materials are provided
with a subscriber-wide license and can be used throughout your organization.
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